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LinkedIn Templates 
These five posts have a cumulative 170,000 impressions. Here’s how I did it: 

Template #1: The Objection  

Philosophy: Read your clients’ minds by pointing out their objection to your 
product or service and addressing it directly.  
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Template: 
 
[Objection your ideal client has to your product or service.] 
 
[Statement of empathy.] 
 
[Statement of empathy.] 
 
[Statement of empathy.] 
 
[Your unique solution or answer to that objection.] 
 
[CTA: Question that gets your ideal client thinking about their purpose.] 
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Template #2: The Vulnerable Post 

Philosophy: Only sharing a highlight reel of your wins is one-dimensional. Your 
audience needs to see you a real, live human being they can connect with. I know 
it’s counter-intuitive for many of us, but sharing about difficulty you’ve faced and 
overcome is a powerful way to relate to your audience.  

My Post: 
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Template: 
 
[Vulnerable “confession” that states your struggle bluntly to grab attention. Bonus 
points if it’s a common struggle that you know your readers can connect with.] 
 
[Unpack the struggle. It’s important here to show humanity, self-awareness, and 
honesty. Don’t shift blame or point fingers. Own it.] 
 
[Share step-by-step how you overcame your struggle. Fashion this as a list.] 
 
[Bring the conversation into the reader’s world. Talk to them directly. Give them 
advice for how they, too, can overcome their struggle.] 
 
[CTA: End on a positive note – one that builds self-belief in your reader and 
empowers them. This makes readers want to come back to your page for further 
positivity and encouragement.] 
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Template #3:  Immediately Actionable List  

Philosophy: You absolutely must master the art of creating content that is 
immediately actionable on LinkedIn. Think: What set of steps can your ideal client 
take today to advance their status, health, or wealth?  

My Post: 
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Template: 
[# of ways to accomplish a short-term goal.] 
 
Examples: 
5 Ways to Scale Your Business: 
3 Ways to Attract Leads: 
8 Ways to Improve Your Marketing:  
 
[Teasers that detail the benefits of your unique strategy.] 
 
[List of “ways” to accomplish the goals. Alliteration helps to make the “ways” a bit 
“stickier” to your audience.] 
 
[CTA: Ask readers a question that makes them reconsider your steps and helps 
them immediately apply the content to their life or business.] 
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Template #4:  Social Proof  

Philosophy: This strategy may make you feel uncomfortable – like you’re bragging 
– but it’s necessary if you want credibility. People want to know you’ve helped 
others like them.   
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Template: 
 
[Identify that you’re sharing social proof. In my example, I indicate that what I was 
about to share was a project that I personally worked on.] 
 
[Share the words someone else used to describe the work you did.]* 
 
*This is one way to get around the feeling of “bragging” – allowing someone else to 
do the “bragging” for you. You can screenshot texts, emails, messages, or reviews 
and share them. (Make sure you get permission before sharing.)  
 
**If you don’t have much (or any) social proof yet, I would suggest asking someone 
to do work for free or at a discounted rate in exchange for an honest review.  
 
[There is no CTA in my example. I should have included one. But you could close 
with, “To learn how I can do the same for you, send me a private message or 
comment “ME!”] 
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Before I share the final template …  
 
I’d be remiss if I didn’t take this opportunity to extend my professional services to 
help you immediately implement these templates and many more.  
 
If you want me to help you build industry authority, increase your brand awareness, 
and get more leads, book a free, no obligation call with me here.  
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Template #5: Contrarian Post   

Philosophy: Grab the reader’s attention by stating a contrarian position. *But do 
not do so in an effort to back out of that position later in the post.* That feels like 
deceptive clickbait. Simply point out a popularized opinion that you disagree with 
and list your reasons for dissent in a helpful way that educates your audience.  

My Post: 
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Template: 
 
[Make a bold statement that is in direct conflict to what is popularized.] 
 
[Create tension in the heart of the reader by expanding on the popularized idea. Be 
specific here. Write words they’ve seen over and over again. They should think, 
“Yeah, I’ve heard/seen/read that opinion multiple times. I wonder why she/he 
disagrees with it.”] 
 
[Begin the pivot into your unique position here.] 
 
[Why do you think differently? These work best as a punchy, short list of specific 
reasons your opinion is different from the popularized opinion. These reasons 
should strike as very personal to your ideal client.] 
 
[Give readers one actionable step. What do you want them to do with this new 
information?] 
 
[CTA: This is one of my favorite CTAs. It gives social proof and simply asks the 
readers to keep following along to see how I accomplished the facts shared in my 
social proof.] 
 
 
 
 
 


